








What they said
16.10.07 Jiri Zednicek, vice-president of the Czech Olympic Committee
(from Around the Rings): ‘We believe we stand a chance. If we didn't
believe that we wouldn't be here.’

Bid leader Tomas Petera (from Around the Rings): ‘It's a question of
concept and we believe that our concept will be good for Prague and
the Olympic Games.’

22.03.07 Prague mayor Pavel Bém: ‘The Olympic Games are a great
challenge not only for Prague but also for the whole Czech Republic.
This challenge is also closely connected with our national pride.’

RIO DE JANEIRO
The Brazilian bid proposes a ‘compact footprint’ with seven
competition clusters and sites in four Olympic zones, all held within 
the city. 

Over half the sports/disciplines are within 5-10 minutes’ travel time from
the Olympic Village, and 80 per cent are within 30 minutes. 

The first venue cluster would be located in the Barra zone, which would
include the Rio Olympic Park, the Olympic Training Centre, and the
Riocentro Exhibition Centre comprising four existing venues
accommodating temporary indoor arenas.  Also within the Barra zone
are the Olympic Village, the main media centre, Olympic Family hotels
and the majority of media accommodation. 

Other clusters would be the Copacabana zone, the Maracanã zone in
the centre of the city, including the historic Maracanã Stadium, and the
Deodoro zone.

The national, state and city governments have been directly involved
in the planning process and all have given unanimous backing and
commitment to ensure the successful delivery of the games.

What they said
21.01.08 Carlos Arthur Nuzman, president of the Brazilian Olympic
Committee: ‘The unity of all three levels of government was essential
to the success of the Rio 2007 Pan American and Parapan American
Games and will be crucial to Rio's candidacy for the 2016 Olympic and
Paralympic Games.’

09.01.08 Nuzman: ‘The Pan American and Parapan American Games
were the big test that gave us confidence to go on and submit a bid
to host the Olympic Games.  We invested $2.5 billion in installations.
The world’s media applauded.’
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TOKYO
The Tokyo 2016 bid team says its plan for an Olympics in the heart of
a major urban centre will represent a new model. Central Tokyo will
function as an Olympic park during the games.  

All of Tokyo’s competition venues (with the exception of the shooting
venue), as well as the Olympic Village, the main media centre and the
IOC hotel, are located within the Olympic park, which is contained
within an 8km radius of the Olympic Stadium. The soccer tournament
will be in five other locations in Japan. 

The bid planned to use a number of venues constructed for the 1964
Tokyo Olympic Games.

Another aim of the proposals was to connect the centre of the city with
the waterfront, which is also a key objective in Tokyo’s 10-year
development plan.

The application file reads: ‘The Tokyo 2016 concept therefore provides
a genuinely compact and uniquely urbanised solution, which results in
a robust and efficient framework for games-time operations with
lasting legacy significance for the whole city.  

‘It also provides a major opportunity for the Tokyo 2016 Olympic Games
to be a momentous city celebration.’

In September 2007, the national government granted ‘approval to the
Tokyo Metropolitan Government to bid for the Games of the XXXI
Olympiad in view of the significant contributions they would make such
as reinforcing international relationships and promoting sports.’ 

What they said
10.01.08 Bid leader Ichiro Kono: ‘It is a unique concept in which the city
centre will become the Olympic Park.

‘The level of awareness is 85 per cent or more. The level of support is
70 per cent at the moment, but we have only just began our awareness
campaign so are confident this will grow.

‘We have very good support from central government, the prime
minister is head adviser to the bid.’
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Yoyogi area of Tokyo
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DATES
City Olympic Games Paralympic Games

Baku July 15 – July 31 August 13 – August 24
Chicago July 22 – August 7 August 18 – August 28
Doha October 14 – October 30 November 12 – November 23
Madrid August 5 – August 21 September 9 – September 20
Prague July 29 – August 14 August 27 – September 6
Rio de Janeiro August 5 – August 21 September 7 – September 18
Tokyo July 29 – August 14 August 31 – September 11

BID BUDGET (IN $ MILLION)
Bid City Applicant stage Candidature stage Total Funding Source

Baku 6.1 21.7 27.8 Public – 92 per cent, Private – 8 per cent
Chicago 16.9 32.4 49.3 Private – 100 per cent
Doha 11 37 48 Public – 92 per cent, Private – 8 per cent
Madrid 10.7 29.7 40.4 Public – 10 per cent, Private – 90 per cent
Prague 7.7 14.6 22.3 Public – 93 per cent, Private – 7 per cent
Rio de Janeiro 7 35 42 Public – 100 per cent
Tokyo 19 29 48 Public – 56 per cent, private – 44 per cent

REVENUE GENERATING ESTIMATES (IN $ MILLION)
City Sponsorship ticketing Licensing Other Total
Baku 400 330 50 150 930
Chicago 1,260 705 170 365 2,500
Doha 450 259 15 60 784
Madrid 715 506 163 476 1,611
Prague 312 380 100 177 969
Rio de Janeiro 370 290 50 40 750
Tokyo 750 648 81 78 1,557

VENUES
Item

Total venues

Existing

Planned permanent

Planned temporary

Baku

30

7 (6 require
refurbishment)

15

8

Chicago

27

11 

5

11

Doha

31

21 

4

6

Madrid

30

18 (7 require
refurbishment)

10

2

Prague

33

17 (12 require
refurbishment)

9

7

Rio

34

19 (6 require
refurbishment)

11

4

Tokyo

31

21 (4 require
refurbishment)

5

5

2016 Olympic bids – facts and figures

Source:applicant files
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